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Introduction 
Drug advertisements represent a major source of new medical information for clinicians. 
The quality of the evidence-based claims in drug advertisement, however, has been found 
to be suboptimal.1-5 Therefore, readers should not take the claims at face value, and 
instead critically evaluate the supporting evidence as they would do with other sources of 
new empirical data. 
 
Workshop Goals 
The goal of this workshop is to present an innovative technique to teach critical analysis 
of the medical literature to Physician Assistant students. This educational technique is 
based on the critical evaluation of the claims and the supporting evidence used for the 
promotion of drugs in medical journals. The overall aim of this technique is to improve 
the quality of medical decision making by applying the necessary skills to search, 
appraise, interpret, and evaluate the evidence behind promotional sources of new medical 
information. 
 
Workshop Learning Objectives 
At the conclusion of this workshop, participants will be able to: 
1- Describe the impact of pharmaceutical advertising in medical journals on clinicians’ 
prescribing practices. 
2- Compare and contrast pharmaceutical advertising with pharmaceutical detailing in 
light of current industry guidelines, laws and regulations. 
3- Review the quality of the evidence behind pharmaceutical advertisements printed in 
medical journals. 
4- Given an example of a drug advertisement, identify the original article cited to support 
the main claim. 
5- Evaluate the quality of the original study using a structured questionnaire to guide the 
critical analysis of the medical literature.  
 
Workshop Organization 
This 60 minute workshop will be organized as follows: 
 
1- Didactic Session (Total time: 15 minutes) 
2- Active Participation by Attendees (Total time: 40 minutes)  
3- Conclusions (Total Time 5 minutes) 
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